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Graphic design plays a big role in business, even more so now than before. For instance, businesses need it to 
have good-looking marketing materials that catch the eyes of potential customers. Whether they're brochures, 
business cards, leaflets, websites, online ads, social media posts, or so on, graphic design goes into all of them.

Graphic design is also important for branding. Having a good-looking, recognizable, and meaningful logo is a 
prerequisite for any business looking to build a brand identity. It can be said that graphic design is now a major 
part of doing business as it goes into creating a business identity that connects with customers.

This is all due to the need for effective communication with the audience. With the increasingly competitive 
market these days, establishing a brand identity and connecting with audiences is now a bigger part of business 
than ever before.

More and more entrepreneurs these days have come to recognize the importance of graphic design in effectively 
communicating with their target audience these days.

Graphic design, as far as business goes, is basically a creative act that serves marketing. While that may seem 
like a cold and simplistic definition of an artform, it emphasizes the most important purpose of graphic design, 
which is communication, particularly through visuals.

That visual communication involves many things, including images, illustrations, typography, colors, and so on. 
All of these elements go together to accomplish the goal of conveying information to the audience effectively, 
ideally with just one glance. That means graphic design must be done deliberately and with appropriate visual 
choices to do it.

You can say graphic design is one of the most literal interpretations of the adage "Pictures speak louder than 
words." Through graphic design, you're pretty much making images and other visuals speak to the audience on 
what your business is all about.

That requires a deft touch and a good understanding of how people think when they see something and what can 
catch their eye. Graphic design involves understanding a bit of the psychology behind how people think, what 
retains their attention, and what makes them do things. Being able to make them do something with something 
visual is powerful.

This field used to involve mostly analog processes involving pencils and rulers, but now involve a lot of digital 
means to create designs of all sorts for different materials. Graphic design is a separate field from things like UI 
(user interface) and UX (user experience) as they involve how people interact with things that may sometimes 
involve visual elements.

What that really means is other things can work with graphic design to both fully communicate a message and 
offer a seamless user experience through visual elements. This is what happens when graphic design is applied 
to something like web design, wherein people are expected to interact with those elements. If your branding has 
been ironed out, everything else is made easier to work with.

INTRODUCTION

A. What is a Graphic Design?
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Graphic design is the base that can make other things like web design, UI, UX, online marketing, and everything 
else work much better. It all boils down to whether your graphic design properly conveys the message of your 
business. If it doesn't, then everything else doesn't do as well either.

We've talked about conveying a message, which may seem like a vague concept to most. To fully grasp how 
important this is, we can break it down to five major factors that can affect how that message is conveyed, which 
is the main purpose of graphic design.

Making a good first impression is important for a brand as it can either entice or avert potential customers to your 
business. Before most of them get to your products and services, they see the brand first. If your logo or any 
other part of your graphic design looks bad or not up to snuff, it can send a message to them that your business 
isn't that professional.

Good graphic design also promotes consistency, which then builds credibility. Seeing your branding on all your 
materials, and even your products and services, can convince your audience that there's credibility in your brand 
and that you take your business seriously. Combined with good business practices and positive customer satis-
faction, that builds trust and a solid reputation.

That consistency also results in efficiency in summing up and presenting your products and services. You need 
not have to think too hard about how you can present your next product or service in your ads and social media 
posts as you can slap your branding on it and people will understand that it's something your business is offering.
If you're able to come up with a creative solution that's novel and attractive, you can get ahead of your competi-
tion. There are plenty of successful businesses out there whose main draw is the brand itself. Having good 
branding as a result of good graphic design can pay dividends over time.

All of these go into not just conveying your message, but making it matter. Remember that everything you do with 
your brand is about making customers care about your business and its products and services. If your audience 
cares about what your business is about, then they'll care about what you're trying to sell.

B. Why is Graphic Design Important?
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Before you start looking for graphic designers to make visual stuff for your business, you may want to first under-
stand more of the foundations that graphic design stands on. A big part of that understanding is having a basic 
grasp of the principles that go into graphic design.

It's not just about the end product, but more about the process that goes into every single graphic design ever 
conceived and made. It's a creative process that's paved by guiding principles, but they're not just linear proce-
dures that are to be followed to the letter.

Different designers may have different creative processes they follow, but they almost always follow these basic 
principles in everything they make. Understanding them can help you better communicate with them in order to 
get the best possible graphic design for your business.

The very first step is coming up with a concept for the design. When there's still nothing drawn or written yet, 
coming up with a design with no inspiration, references, or other resources to take from is pretty much impossi-
ble. This preparation phase is just as important as the making of the design itself, if not more.

There are five major steps to conceptualization—research, visualization, linear and lateral thinking, making stud-
ies, and finalizing an idea. These are not the standard, but explaining them can help give a look into what goes 
on a designer’s mind during the process.

A. Conceptualization

GRAPHIC DESIGN PRINCIPLES

Research refers to looking into the business and what it's about, getting to know the people behind that business, 
learning about the industry that business is in, and understanding the audience the business is catering to. Some 
designers are meticulous about this, while others rely more on their intuition.

If the designer does decide to conduct research, it's best to take down notes to better use what you've learned 
down the line. It's also the time when the business owner and the designer get to know each other. Some entre-
preneurs like to engage and interact, while others are more laissez-faire with their designers.

That "getting to know" process lets the entrepreneur know how to deal with the designer, and the designer gets 
a better handle of what the entrepreneur may like. This is also an important part of research as it lets the designer 
take that person’s preferences, personality, leadership style, and so on into account.

Research

CONCEPT-
UALIZATION

COMPOSITION TYPOGRAPHY COLOR
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Coming up with a design concept can be rather difficult for many as you're trying to come up with something that 
wasn't there before. This calls for both linear and lateral thinking in order to come up with something that can truly 
work as a design.

Linear thinking refers to dealing with more obvious ideas leading from the core concept of the design. You can 
incorporate whatever is associated with that theme and connect the dots to the theme. Of course, it takes a 
certain number of degrees of separation before you start getting to ideas that are too far away from it, but that 
can also be a source of inspiration.

Lateral thinking is more about thinking outside the box. Whether you go absolutely  hog wild or just a little bit with 
that lateral thinking is up to you, but you may be able to come up with an idea that is really out there that may 
actually compliment the theme. It can come from inspiration or some other source that may not be directly asso-
ciated with the core theme.

One is not superior to the other. These two can go hand in hand for the designer to come up with a design idea 
that is both recognizable and unique at the same time.

Linear and Lateral Thinking

When the designer has an understanding of what is needed for the design, visualization comes next. The 
shapes, colors, and all other visual elements of the design start coming out in this stage. With the premise of the 
design in mind, the designer works with that core theme and comes up with a general idea of what the design 
will look like.

Then it's time to come up with something tangible that can be looked at and deliberated on. Making studies refers 
to drafts and sketches of what has been visualized in order to give shape to what may become the final design. 
It's not uncommon to create several studies in order to get a better idea of what the final design should look like.
It's also not uncommon to just have one and decide that it's the best one for the business right off the bat. Making 
studies is all about finding that sweet spot, and you can never know when you will hit it until something is made.

Visualization

Once the designer has come up with all the studies that bring form to the design idea, it's time to finalize the idea. 
The designer and the business owner deliberate on which design fits the brand best. It's also when the tweaks 
and refinements are made in order to come up with what can then be processed into the final design.

Finalizing the Idea

Once the designer has done the research, it's time to think of a premise for the design. This involves both linear 
and lateral thinking to come up with a design that is both fitting for the business and unique enough to stand out 
and be noticed by people.

Graphic design is the amalgamation of function and form, of art and psychology. This must be kept in mind when 
thinking of a premise, considering both aesthetics and how it can catch, change, and be retained in people's 
minds.

Premise



Lion Eye Creative  |  Why Poor Design Is Exactly What Is Hurting Your Business  |  www.LionEyeCreative.com 07

As the designer visualizes and creates studies for the design, he must figure out all the visual elements involved. 
For the purposes of this guide, we will break it down to three main components—composition, typography, and 
color.

Composition is about two things, namely what visuals you put on your design and how they're positioned. If 
you're able to fulfill getting these two things right, the design will look decent, more or less. Everything else will 
be up to how good the visuals are and how they resonate to the audience.

First thing in composition is form and space. What form the design takes can either be a certain shape or silhou-
ette that may be familiar to most of the audience. Space refers to the amount of space is in between elements, 
which is as important as the elements themselves.

The white space can make or break a design as it can affect how the design is balanced and how the visual 
elements are emphasized. The proper amount of white space can actually make a design look better and its 
visual elements given more emphasis compared to them being bunched up together.

There's also the matter of symmetry. The eye is drawn to symmetrical shapes and patterns, so having that in your 
design can make it more pleasing. That doesn't mean asymmetry doesn't have a place as it creates more 
emphasis for visual elements. It's just that symmetry is something you may want to do if it's available to you.

Another thing that can add to composition is what's called the Gestalt Principle. It states that objects or shapes 
that are close to one another appear to form groups. Basically, you can put objects or shapes together to form a 
bigger object or shape. This can be helpful for certain designs that use multiple visual elements.

That all goes into the layout style that the design will end up with. Having a chosen layout style as a standard can 
help make the implementation of the design in any material be consistent. It helps if the layout of the design is 
made modular in some way so it can be applied to just about anything with ease.

If the design is meant to be applied to content at some point, pace and contrast should be considered. Pace and 
contrast relate to how the design supports content. Pace is dictated by the content and space available, while 
contrast relates to visual elements that break up the content to provide more visual variety.

Finally, you need to consider the size and format of the design. The design must correspond with whatever 
medium it will be used in, and it must be done in as high a resolution as possible to preserve quality. That format 
must correspond to other things you can use the design on as well in order to maximize its value. If the design is 
applicable to just about any material you put out, that's as good as it gets.

B. Composition

If the design is needed for any sort of text content, then typography should be considered. It's not just about pick-
ing a font that looks good, but it must also go reasonably and seamlessly with the design as well. Even if you’re 
not a designer yourself, knowing the basics of typography can help you better understand what to look for in a 
design.

After all, you are expecting your audience to spend time in consuming your content, and a good bit of it will be in 
text. If the text and the visuals clash, it can make for an aesthetically dissonant experience overall, which can 
then reflect negatively on your business.

C. Typography
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What most people call a font is what's known in graphic design as a typeface—a particular design of type. This 
definition goes way back to the origins of the printing press. You can think of the specific distinction as the type-
face being a group or family of fonts, while a font is a type in a particular size and weight. We mention that here 
to clarify the terminology.

There are four kinds of typefaces you should be concerned with—serif, sans serif, script, and decorative. Serif 
refers to the smaller lines or thorns you see at the end of larger strokes in a type, while sans serif literally means 
"no serif."

For instance, Times New Roman is a serif typeface, while Arial is a sans serif typeface. Arial Italic is a font, and 
Arial Bold is a different font. Both serif and sans serif typefaces are known for their legibility and versatility, 
making them fit both headline and body text, as well as logos and other graphics.

A script typeface is anything that looks handwritten and/or cursive. A decorative typeface is anything that looks 
stylized that doesn't correspond to the previous three kinds. Both script and decorative typefaces are mostly 
used for logos and displays as they don't function that well for body text.

Having too many typefaces in one design can be overwhelming and distracting to the audience, which takes 
away from the point of the design itself. For a graphic design, it's a rule of thumb to use two at most. For a web 
design, three is the most you can get away with. If you can stick to one typeface and just use different font 
weights and sizes for each element as needed would be ideal. If you need another typeface, like for the logo or 
the headline text in your web conetnt, then try using a different kind of typeface like a serif typeface to go with 
body text that uses a sans serif typeface.

How the text is laid out is just as important as the choice of typeface. The key here is the kerning and the spacing 
between lines and paragraphs. Kerning refers to the spaces between each letter, and improper kerning and 
spacing can affect how words are read.

Meanwhile, not having enough space between lines can make the whole paragraph difficult to read, while not 
having enough space between paragraphs can make them indistinguishable from each other. However, having 
too much space between lines and paragraphs can be a waste of that space and can also make those lines and 
paragraphs indistinguishable from each other.

Despite everything, the main purpose of text is to be read, so legibility must be a priority. You can choose a type-
face that's pretty and stylish if your design idea and branding call for it, but it's a waste if most people can't read 
it properly. Even if you're using the text as part of an image or as an image in itself, having it be legible enough 
for the audience to discern its meaning is crucial to the effectiveness of the design.

Of course, color is a crucial part of design. Most of the time, unless it actually fits its core concept, a design can 
look like it's substantially lacking if it has no color. However, you can't just pick colors without any reason or 
meaning behind it. Every shade of color featured in your design must have a reason or meaning behind it for the 
design to have greater effect on the audience.

There are three different types of color, namely primary, secondary, and tertiary colors. Primary colors are red, 
blue, and yellow. Mixing them can yield the secondary colors such as orange, green, and purple. Tertiary colors 
are the rest that can be a combination of any primary and secondary colors.

Traditionally in art, colors are laid out in a color wheel to show the relationships between primary, secondary, and 
tertiary colors, as well as complementary and contrasting colors. It also shows more clearly what warm and cool 
colors are. Looking at a color wheel can help you decide on what colors you like to use for your design, as well 
as other colors that may be used with them.

D. Color
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HOW BUSINESSES SHOULD
HANDLE GRAPHIC DESIGN

Warm colors are shades like red, yellow, and orange, which evoke warmth as they remind people of things like 
fire and the Sun. Meanwhile, cool colors are shades like blue, green, and violet as they remind us of things like 
water and plants and can evoke a cool and calming feeling. You can say these are the moods of colors, and they 
can also go together with neutral colors like black, white, and shades of brown or gray.

Shades of a color are distinguished by how light or dark they are, as well as how saturated they are. For example, 
both sky blue and navy blue are shades of blue. Different shades of a color naturally match with each other, so 
you can use a different shade if you need it. But if you really need a different color altogether, you may want to 
consider complementary colors.

Complementary colors are considered to be any two colors that are direct opposites of each other in the color 
wheel. When combined, they form a neutral color like brown or gray. When you look at them at first, they seem 
to actually contrast each other as they're typically a warm and a cool color, but they can complement each other 
if used the right way in a design.

Different colors can evoke different feelings and emotions in people. The psychology of colors has long been a 
topic of discussion even in science, and being able to better understand how colors affect hearts and minds can 
help with your design. For instance, you may notice that fast food restaurants tend to use the color red a lot as 
it's believed that red helps boost appetite. Banks and insurance companies use a lot of blue or green as they're 
seen as calming and reassuring colors.

Your business may call for the use of certain colors to evoke desired emotions in customers, but don't let that 
limit your imagination. The colors you choose must also represent the brand itself and what it stands for. Being 
able to stand out and have your own identity is a major purpose of a brand, after all. The proper choice of colors 
can greatly help with the effectiveness of branding and design.

Now that you know a good bit about the principles that go into graphic design, let's talk about what goes into the 
act of designing graphics for a business. As an entrepreneur, you want it to be done well to get your money's 
worth. Once again, the key is all about understanding the process and what it entails.

What makes all of those aforementioned graphic design principles work when it comes to doing graphic design 
for business is communication. It's not only in the purpose of graphic design wherein communicating properly is 
the goal, but the design process itself also relies on communication.

If the designer and the business owner are not able to communicate properly, the final design itself won't be able 
to communicate its message properly. This chapter is all about the importance of that communication, as well as 
making the decision on who does the graphic design for your business.

This is the route taken by most businesses that want to get serious with their graphic design. When a business 
is still small, it may not be necessary, but when it grows and aims to become a medium or big-sized business, 
then improving a brand's graphic design may be required to ensure further growth.

A. Hiring a Graphic Designer
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You have two options in hiring a graphic designer, either you hire a freelance graphic designer or an in-house 
graphic designer. If you only need stuff right now, like for a rebranding or graphics you can apply to your social 
media posts, then a freelance graphic designer is your best option. If you constantly need graphics, then an 
in-house graphic designer may be your choice.

Freelance designers can be paid on a project-to-project basis and hired according to their specialization. They're 
flexible and can be brought in according to your current design needs. However, most of them won't be as famil-
iar with your brand, so you’ll need to brief them well. They also most likely won’t always be available to join meet-
ings or be made to do last-minute tasks. If they can, they would be exceptions and it'll still be difficult. Also, it 
takes a lot of effort to find and evaluate the right freelancers.

Meanwhile, in-house designers only work for your brand and are always available to you. They would know your  
brand’s style like the back of their hand as they stay longer. However, they need to be paid all the time, even 
when you don’t have any design needs at the moment. Also, they each would most likely have one area of exper-
tise they specialize in, so they won't be as fit for other things. Finally, they have a set capacity, so things can get 
tough if the workload gets heavy.

Freelance or In-House

Whoever you choose to design your graphics, there should be a set of criteria for selection. They should have 
both technical skills like being well-versed in Adobe Creative Suite or the like and soft skills like being able to 
work in a team, ability to network, having the work ethic to finish projects on time, and so on.

You may also want to look for designers with a good bit of experience in working for other businesses. Someone 
who has that experience will be more familiar with the particular needs of a business, so they'll be easier to work 
with.

While you may still need to brief the designer on what you specifically need, that familiarity with working for a 
business can help the designer have the intuition to design for your business. In the end, those intangibles and 
small details can add up to something you can’t get from a beginner who doesn’t have that specificity in experi-
ence, even if it’s a seasoned veteran.

Having a designer experienced in working for a business may cost a bit more, but that can actually give you even 
more value as you may receive a design that's as best as you can ever get for your business.

Who to Hire

It's not just about being able to talk to the designer whenever you need to, but also answering the right questions. 
When you're still finding a good graphic designer, you will need to ask questions to gauge their knowledge and 
willingness to do the job. When you've already hired one, you will need to ask questions to know if the job is 
getting done right.

When interviewing to select a designer, you can warm them up with these questions:

    What are your sources of inspiration for designs?
    How do you take constructive criticism?
    Are you comfortable working with people who may be at a higher level than you, like a creative director?
    What do you look for in a creative brief?

Asking the Right Questions
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It's not just about being able to talk to the designer whenever you need to, but also answering the right questions. 
When you're still finding a good graphic designer, you will need to ask questions to gauge their knowledge and 
willingness to do the job. When you've already hired one, you will need to ask questions to know if the job is 
getting done right.

When interviewing to select a designer, you can warm them up with these questions:

Questions like these should give you an idea of what that prospect has gone through and what you can expect.

Being a Good Client

In order to get the best out of the designer you decide to hire, you must put out an effort to be a good client so 
the designer can understand your needs, not get stressed, and be willing to put out the best result possible. Noth-
ing guarantees the failure of any worker more than a bad boss, and being a good boss can surprisingly take a lot 
of effort.

First of all, be realistic. This is a graphic designer, not a miracle worker. You're asking for graphics, not the 
universe. It takes effort, patience, and persistence to turn out a design, so give that person your time as resource 
and money as an incentive for the job. No designer can create something out of nothing, especially in an instant.

You must also outline your needs and expectations. The designer must become familiar with what is being asked 
for, so make sure to put whatever is in your mind on paper and organize those ideas so you can then enumerate 
what you need and want in the design. This will give the designer a better picture of what you're going for.

Give specifics of what you want in the design. A common complaint among designers is vague instructions from 
clients, so don't be one of them. A big reason why you should be reading this ebook is to learn how to be specific 
with your demands for a design by understanding the process that goes into graphic design.

You must trust your designer to be the expert. Don't be a know-it-all. If you know everything about graphic design 
at this point, then you might as well do the designing yourself instead of hiring someone to do it for you. The 
graphic designer is trained and experienced in this endeavor, so give that person the room and resources 
needed to work on the project.

If you must give criticism, be constructive with it. It's likely that the first submission you receive may not be entire-
ly to your liking. You may want a few things changed or removed, so you should be able to instruct the designer 
to do so to your specifications in a constructive manner. Don't just say that you don't like it, but tell the designer 
why you don't like it or want it changed or removed.

Finally, be easy to work with. Always show gratitude and pay on time. The designer is giving up time and effort 
to work for you, so don't be a waste of that person's time by being a client from hell. Give thanks whenever you 
receive results, whether it's to your liking or not.

By being a kind and generous client, that designer will want to work for you more and put more effort into the proj-
ect. You'll be glad you did.

Did you work with a team before? Was it large or small? How did you work together?
Did you work alone or did you report to a senior designer or art director?
Did you design from concept through production or did you submit your design files to another designer to
finalize?
What were the challenges you faced during the design process?
What was the final result of that project?
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Compensation

If you choose to hire a graphic designer, you must be willing to pay competitive rates to secure good talent. In 
the US, the median starting salary for a graphic designer is $55,000, depending on the designer's skill level, 
experience, and location.

If that designer happens to have other relevant skills, like UX, web design, and so on that you choose to utilize 
as well, they may demand a higher wage. The Creative Group Salary Guide can help you determine starting 
salaries based on the aforementioned criteria.

However, candidates these days aren't in it just for the money. It helps if you're able to provide additional benefits, 
like flexible hours, gym memberships, extra vacation time, and so on, you should mention them to your pros-
pects. If a salary isn't enough to sway their  judgment, those should do it.

Project Time Frame

Graphic design projects can take quite a while to finish, especially if you had hired a graphic designer to do it for 
you. The communication and logistics involved can have delays that are inherent in the process. Designers are 
humans who have to take breaks for lunch and live their lives, as well as come up with solutions to design prob-
lems in the project.

Also, revisions and revamps are inevitable. The designer sends in a design with things that you may want to 
change. As more revisions are needed, the more time it takes to make those changes and get the design exactly 
as you like it. Those revisions are called for most of the time, and the designer most likely wants to get them done 
right away to finish the project.

It’s easy enough if there’s direct communication between you and the designer. But if you’re a bigger company 
with someone else handing that for you, that middle man has to show it to you, before giving your instructions to 
the designer, and that back-and-forth can take a good bit of time. Before you know it, the project has taken a few 
weeks to even months.

There is no set time frame you can consistently expect. It really depends on what you want for the business, how 
well that designer takes instruction, how big the changes need to be, and so on. The variables involved need to 
be considered, which is why you need to be patient and generous with your time if you’re looking to get a graphic 
design done.

This part is dubious, but it may be an option if you have enough skills to fulfill this. Let's say you're a small busi-
ness, don't have enough budget to hire a professional graphic designer, and don't know anyone who can do it for 
you. Unless you have someone generous enough to do it for you with a small fee or for free, the only options left 
are to go with something that still works if you have it already or just do it yourself and make the most of it.

While you may be tempted to get some kid to do it for you pro bono, it's best not to do that. For one, making 
someone work for free is not ethical, and "exposure" is not enough compensation for that work. Clients promising 
"exposure" is a cliche in the art and graphic design industry, and doing so automatically makes you a "client from 
hell." You should always compensate people who work for you and graphic design is a field you should respect 
and never underestimate.

B. Doing It Yourself
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Before you ever think of doing it yourself, you should at least satisfy the following criteria. You should have some 
experience in design, you should have proficiency in graphic design software, you should have a concrete idea 
of what you want for your business, and you should know how to make use of what you turn out.

Don't make graphics out of something like Microsoft Word clipart and pass it off as graphic design. It should be 
easy enough if all you need is something that bears your brand name. But if you're looking for something more 
complex, you should either have the adequate level of skill to pull it off or not try it at all. A poorly executed design 
has the potential of dragging your business down, especially if you happen to have a fickle audience.

You have to be honest with yourself on whether you can handle it or if you need to delegate it to someone more 
competent in that field. Graphic design is hard work, and it has to be done right. If you really don’t have what it 
takes to do it yourself, then admit that you need help and get that help from a competent designer.

A

VISUAL
STORYTELLING

B

BRANDING

C

 WEB DESIGN

D

SOCIAL MEDIA
POSTS

E

ONLINE
ADVERTISING

TACKLING DIFFERENT VISUAL
MEDIA FOR BUSINESS

Once you have your branding and overall graphic design for your business, it's time to make use of it for market-
ing your business. The various visuals you can use the graphic design on must have rhyme and reason behind 
them, no matter what medium or platform they're used in.

This is especially true in this day and age, when the digital landscape is so competitive that you need every bit 
of advantage you can get. Whether it’s in your own website, on social media, or online advertising, you need to 
have your graphic design serve its purpose with full effectiveness.

Before you try to put them to work, you need to understand the basics of what those graphics can do for your 
business in most platforms that matter these days. In the long run, the purpose for graphic design in business is 
to convey your message and represent your brand, and that’s done through storytelling.
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The key to having good visual storytelling is to consider context in everything you put out. Context is everything 
as it helps your audience understand the visual narrative being presented to them. That context depends on your 
core audience, especially if they belong to a specific demographic, culture, niche, or so on.

For example, insurance companies are usually thought to be boring. However, the major insurance companies 
turn it around by telling stories of compassion in their marketing. Fast food restaurants also do the same, show-
ing happy faces and bright smiles when they bite into a burger, sip on a drink, or chew up some fries.

Different businesses will have to employ different context in their visual storytelling. What may work for a tech 
business may not work so well for a food business. What caters to mostly young people may go over the heads 
of older people. Make sure to tell your story according to the target audience you’re telling it to.

A good way to add more power to your visual storytelling is to put people in them. The human element is a force 
multiplier in storytelling. Show your customers being satisfied with your products and services, your workers 
doing their best, you demonstrating what you sell and so on. Wrap it all up with the graphics for your brand and 
show your audience that this is what your brand stands for.

Finally, the main piece of the puzzle is authenticity. It's now more important than ever in marketing, and you 
should not neglect it. In telling your story, you must tell the truth about your business and yourself. Show how you 
started, how far you've come, and how you're still willing to serve your customers with enthusiasm and care.

Be personal with your visual storytelling. You can also show conflict, which can make your story more compelling. 
Show the obstacles you must overcome in running your business. Show how you struggle, and then how you 
triumph over those difficulties. Choose to inspire your audience so they may do the same and see your brand as 
a source of that inspiration.

They can represent your brand better 
and serve your business well if they can 
tell your story at a glance.

That description can seem vague to 
most, so let's elaborate on what it means 
to tell a story through visuals. Visual 
storytelling is the most literal expression 
of the adage "A picture can say a thou-
sand words," and it's a technique that's 
effectively applied in marketing every-
where for eons. Everywhere you look in 
regards to marketing these days, there 
would be a section on visual storytelling, 
and for good reason.

A. Visual Storytelling

The graphic design you've just obtained for your business can help support photographs, illustrations, video, and 
other visual media to tell the story of your brand. It's all about showing and not just telling. Whatever visual thing 
you decide to show to your audience, it must show something about your brand and your business.

“THE BEST WAY TO A PERSON'S
HEART IS THROUGH A STORY. IF

THE VISUALS FOR YOUR BUSINESS
CAN CONVEY THEIR MESSAGE BY
TELLING A STORY, YOU KNOW IT

CAN BE MORE EFFECTIVE IN
BRINGING PEOPLE IN AND EVEN

CONVERTING
THEM INTO CUSTOMERS.”
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They can be powerful tools, but only if you already have the audience or are willing to put in the time and energy 
into building them as the platform for your brand awareness strategy. Such high-effort content are what you can 
call force multipliers, which multiply the effectiveness of your brand marketing campaign exponentially, but only 
if done right and implemented in the right circumstances.

However, if things don’t live up to your high expectations, that high-effort content can become time and resource 
sinks that may only take you away from brand marketing efforts that may be more effective and less stressful at 
the moment. You can take a break from them and pick them back up later on when you do build up that interested 
audience later on, but it’s still a setback.

Many get enthusiastic in making such high-effort content as they see plenty of successful examples on the Inter-
net. But when you’re running a business, managing that business must be the priority. The key here is to not 
have the mindset of doing high-effort content despite running the business. Instead, it should be about doing it 
as an integral part of running the business.

Your brand awareness strategy shouldn’t be something you do just for the benefits, but because you’re able to 
make it a part of running the business. The business and the brand, in essence, are one and the same. If the 
content marketing you’re doing isn’t seamlessly integrated with everything else you’re doing in your business, 
like selling your products and services, engaging your customers, and so on, then you’re most likely doing things 
wrong.

But perhaps you’re passionate about making those types of content. It can help with the cost in time, money, and 

High-Effort Content

You can then do many other things (within your capacity, of course) like making videos or producing a podcast 
that people can tune in to learn more about you and how you do things, as well as know more about your brand. 
Of course, you’ll have to establish your brand first and gain a considerable following before getting into these 
high-effort ventures to create even more brand awareness.

A big part of graphic design has something to do with the brand itself. Branding is its own category within graphic 
design for business, wherein the visual identity of the business is built upon. The branding consists of the brand 
name, the logo and all the visual elements associated with the brand, and the tagline or mission for your busi-
ness.

Having a good visual identity has a lot of 
moving parts to it, but its main component is 
the cohesiveness of your branding. Good 
graphic design goes into creating that cohe-
siveness so that every visual element leads 
back to the brand itself and the business 
behind it.

If you had a good graphic designer do your 
branding for you, there will be a style guide 
from which you can refer to whenever you 
need to create more visuals. That style 
guide contains all the colors, typefaces, 
layouts, and other guidelines that are 

B. Branding

“BRANDING IS ALL ABOUT
CREATING A VISUAL IDENTITY FOR
THE BUSINESS, FROM WHICH THE
AUDIENCE CAN RECOGNIZE AND

BUILD AWARENESS FOR. THAT
BRAND AWARENESS ISN'TTG

designed specifically for your brand. Following that style guide can make 
everything you put out about your business look more consistent, which then helps with building brand awareness.
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Providing More Value Through Your Products and Services

Content is the best way to provide value to your audience as you’re able to deliver it for free. As you give more 
value to them, they become more willing to give you value in return. This is a fundamental part of converting an 
audience into customers. However, there are also other ways to provide more value as well.

For instance, you can give them what’s called freemium. If you’re a service-oriented business, you can make use 
of the freemium business model, which is basically having a product wherein you can provide a basic version for 
free, then offer more premium features behind a paywall. Those who wish to make use of those premium 
features can then pay for them, either with a one-time payment or with a periodic subscription (either monthly or 
within a limited number of uses).

The freemium business model is often used in mobile and web apps, and it has proven successful for many 
brands. Having a basic version of your service that offers useful features most people can use is a great way to 
build and retain an audience as it’s free value they can find very useful, and a good number of them may want to 
use the premium features.

Even if most of them will keep using the free version, there’s always the opportunity of converting some of them 
to pay for the premium features. Many of them, both basic and premium users, may then share your brand to 
other people, thus creating even more brand awareness.

energy required in consistently making them, but that passion must be coupled with a good plan. That’s some-
thing you should already have considered during your initial brand development phase.

Your website needs to be designed with good graphic design in mind. Graphic design is the foundation upon 
which everything else in the web design stands on. It's where a good user interface can be built upon, which then 
can result in a good user experience.

When doing graphic design for your website, make sure your visuals will be easily seen and interacted with on 
both desktop and mobile devices. That's where responsive design comes in, which lets your website be viewable 
on all devices your audience may use to browse your website. Failing to do so can make your graphic design 
look bad, and thus the whole website looks bad in return.

As it is true with your graphic design, the same goes with the use of visuals and typography for your web design. 
As much as possible, whatever you used for your graphic design must also be used in your website, whether it's 
the color scheme, the logo, the types of images associated with your brand, and typefaces. Maintaining that 
consistency can make your website look more professional and brand-oriented.

With easy-to-use navigation, engaging content, and good branding, your website can be your online base of 
operations that your customers will visit over and over again. Good graphic design can help with that, making 
your website synonymous with your business.

C. Web Design

Nowadays, just about every business out there has a social media page. Whether it's a Twitter profile or a Face-
book page, it has now become a major way for businesses to interact with their audience. It's how they get much 
of their leads that can later be converted into paying customers. Having both a website and a social media page 
with a solid following has become a standard in digital marketing, and it's where your graphic design can shine.

D. Social Media Posts



Running online ads nowadays is a lot like posting on your social media pages, but you then pay to have it be 
shown to more people. While the rules in implementing graphic design can be rather loose when it comes to 
social media posts, they're a lot more necessary for online ads.

Your branding has to be present in your online ads so that people know right away that it's an ad about your busi-
ness. From there, you can also employ visual storytelling to have creative advertising for your business.

The goal of an online ad is to have people click on it to see more about your business, so the key is to use your 
graphic design and your visual storytelling to make them want to click on the ad.

Every click on your online ad is a lead that can be converted, so graphic design can play a significant role in 
making that possible.

You can maintain your presence with images, memes, and GIFs to entertain your audience. You can post videos 
relevant to your business, as well as to showcase your business and tell your story. You can post infographics 
on facts related to your business. There are plenty of things you can do to keep your audience interested, and 
you can then engage and interact with them to create and maintain interest in your brand.

With all of those posts, you can put your graphic design, namely your branding, on those posts, as well as 
hashtags and other elements to create more brand awareness. You can do so by having templates or at least a 
watermark to put on those posts so they are identified with your brand.

E. Online Advertising

That only scratches the surface of graphic design. The field is applied to many things aside from business, so 
doing it for business is more specialized. It has a lot to do with marketing and customer relations, so being able 
to have good graphic design for your business can help create a good reputation and more trust with your 
customer base.

The importance that graphic design can play in a business tends to get overlooked, and most people usually only 
get to appreciate the logo of the brand. But without good graphic design, everything that comes out of the busi-
ness for the purposes of marketing and building customer trust can end up looking disjointed and unprofessional, 
which can negatively affect the business itself.

You can say that customers buy with their eyes, and then their wallets. The business must first be able to sell the 
brand and what it stands for before the products and services being offered can be given notice. By covering 
graphic design, you can boost your profitability anywhere from a little bit to even multiples of what you’re already 
earning, depending on your circumstances and the niche you’re in. That’s the power of graphic design.

Once you have your logo and put it everywhere on your materials, you may then feel the need to place it every-
where you can without overwhelming what you’re trying to show. It can be said that you boost the value of your 
products and services by having them be associated with your brand, which is what graphic design is for.

As you continue to learn more about graphic design for business, you may still have some questions on how it 
works. Please feel free to ask us and seek further assistance on anything related to graphic design for your busi-
ness by sending an email to contact@lioneyecreative.com. Thank you very much for reading.

CONCLUSION
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